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Life Time Association With Cosmetic Industry

— A Personal Perspective
S M Shanbhag
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It was the ideal condition fo laarn gy rh-r:g;
First th ng wos self relionce and gncouraging use
of indigenous row maoteriols, For daing this you

need confidence and full l:\-}-.».lr_-dg-_-

The Laokme brand wos mass product ond we
hod to develop products ot an alfordable price
[f.l consumers. For this we hod to do In housa
research o develop local raw material and
technical suppert to local entrepreneurs. This
gave rich dividends o us as well os companias
who cooperated with us, Later these componies
became giants. In o nutshell, the atmosphere in
this Tala enferprise wos perfect to nurure

e talen

Those were days without computers and
ﬁf.:"-?lOQEE search” E'-'f_"',"'::l'H had o be

manual and o rely on painstakingly compiled
cotologues ond books and journals. Mot many
instruments were ovailable and we hove to rely

on experiments an the bench,

Bevond all this culture ond warking atmosphere

nobody con run o business.on high ideals olone,

Inaf BNCY 15 CUm ulative owver yEOrs, vyhotever

¢ pushed under corpet, becomes huge and

unmanageabls and kills organizofions as you
don't generate anough money, That is what
happened when Lokme was sald to Unilever,

By then we were in o libemolized economy, There
wos 0 guantum jump in fechnology in cosmetic
row materiols ond pockoging components.
Gavernment duties on cosmetics wos alsa

reguced,

| wos absorbed info the Unilever research
division. Here is when the second journey of
my coreser started. All wostetu| prochices were
abondaned. Products ware made with oll
contract monutacturers. Training intricocies
manutacturing to third party wos a daunting

1351 1

Intense marketing inputs and efficiency drive
over a pariod of time pushad the profitability
and morket standing of Lakme brand. It wos
ne longer fne common man' s brond and it wos
pushed fo premium segmant. Turnover jumped
to 1200 cr when | retired from the company 12

years bock

Emphasis of formulafion research declined, as

it was an open economy. Best products and
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/A The SOUL of Beauty

Manufacturer & Supplier of all kinds of beauty & Color Cosmeétic Products

pockoging could be scurced from anvwhere

in the world. Slowly price constraints vanished
Markating and advartising hype increosed
substanficlly. Finished manulactuning cost tumad
out to be small fraction of final praduct cost in

markat. This & boost happenad fo be o boor

ernmant as excisa duty iself wos much

nigher than the manutacturing cosf

Maorksting ond odverfising costs mounted and
every morketeer started nit picking for catch
words and small benefits 03 o hook to sway the

consumer mind with powarful media tools

Aher .n.-c.rlr_mg lite ong in this |".r|-_-_=.“"r' | realized
that we are in business of "“maoking mountains

out of male hills”
n this joumey | had ossociation with so many
who Ware warking for me and | made frendshic

with others and shored whatever | knew

atter retirement | worked in a college os port

time lecturer for a cosmat

¢ course for ten years
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HALLSTAR CHEMHOUSE MARKETING

OLIVEM® 2020

NATURALLY-DERIVED COLD PROCESS EMULSIFIER

FOR ENERGY-EFFICIENT OPERATIONS

e Excellent performance
e Natural dermollient functionality to sustain skin hydration
e Superior sensoriality

e Allows preparation of formulations without the added heat or high shear
mixing usually required to create oil-in-water emulsions

Ideal for a range of applications including face, eye and body care, sun care,
make up, men’s grooming, color cosmetics and hair care

e Global regulatory compliance

e Excellent emulsification performance

e Biomimetic olive oil-derived ingredient

e Superior sensoriality and hydration, compared with other cold process emulsifiers

e Environmentally friendly—no added heat or pressure and contains over 60%
naturally-derived ingredients according to ISO 16128

Hydration data Versatile emulsifier for phases
Olivem® 2020 Skin Hydration Compared to Market Alternatives Performance 2% Olivem® 2020 with 10%, 20% and 30% of Oil Phase
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Efficient viscosity building for water gels

Water Gel Performance
70000

B Ofvem 2020 Olivem® 2020 can build water gels very
60000 M Product 1 o .
T soo00 a2 efficiently compared to market alternatives,
% 40000 while providing skin with enhanced benefits
g 2000 I and naturality
g 20000 I
10000
;o b
0.5% 1.0% 2.0% 3.0% 4.0% 5.0%
% COLD EMULSIFIER
Sensory data Technical data
W Olivent 2020 .
A;g“'a"e W Product 1 e INCI: Ethylhexyl Olivate (and)
Hyclatation Spreadabilty Sodium Acrylates Copolymer (and)

Sensation

Polyglyceryl-4 Olivate
* Aspect: Viscous yellow liquid
* pH 2% in water @ 25°C+2°C: 5.5-7.5

e Viscosity 2% in water (Brookfield
Rich DV-E, s6, 25°C+2°C, 20 rpm):
10000-30000 mPa.s

Skin Softness Non-Greasy

Freshness

Cushioning No Tack
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ISCC CONFERRENCE THEME

Diversity- Key to Cosmetic Industry

Dr. Renuka Thergoonkar

giemnetic Industry todoy can be relotad

to o vast ocean with several Diverse

Straams-and technologies flowing
together fo create the modem elixir of life colled
“Coesmefics”. Industry is ol a threshhold of
crossing the limits of imogination. The barriers
have chonged with different perceptions, vivid
imaginotions ond multiple foceted experiences

The once rosy world of cosmefic indusfry has
suddenly opaned its eyes lo mushroaming
indepandently owned companies bringing

in with them diversity in refail axperiences;
aroducts , ingredients, processing and festing
methods. The new age industry is sesing
divarsity due to Increosed coRSUMEr owaraness,
increased competetion and demand for
sustainable products, Todoy we can see several
diversa fields memging in cosmetic industry fo
create o industry filled with expectations and
innovations

These con be seen from various perspectives
namebhy:

A IR FLILLA

The industry is of a threshhold of observing
saveral new products in the market. The
products ot the forefront being  Advanced Foce
Masks, Dry foce brushing products fo remove
dead cells, cellulite, fine lines alc; Probiotic
skincare, Ingestible beouty products are the fost
selling innovations

Racent years have also seen the lounch of o
new closs of skincare products, whose appeol is
customization based on genetic analysis. These
oroducts ore customized products designed

on the basiz of gane sequencing. Naofural

Oiral Care category is olse gaining popularity
with products like Tooth Polish, Tooth powder,
Matural tooth brush eic

The new oge cosmetic products arg being sald
through a new age Refail space, which has
saan the maximum change with £ stores leading

tham. Maoximum purchose is hoppening througt
thase stores where consumers are checking

an the detoils and tronsporency of product
deiails, Fxperience centers for cosmefics hav
already started coming In existence. Marketing
of cosmatics is also notfar behind where foday
companias are marketing mrougn anline spoca,
DY vidaos: Moka your own cosmetics and

how fa apply tham, Websites empnigsizing on
consumar knowledge about the products, All
thesa activifies are being done with the Major
emphasls an Cansumar aducation. Thesa stores
though facing differant challenges are sti |
making it happen for these products

The finished products being sold in the E
morkets are more open to the transporency in
rinovation with sites emphasizing on the produd
details including the safety and foxicity data.The
impact ol cosmetics 18 now being studied in deth
using the volidated alternative methods

ey JH\:}TH i Fi7 e

o e



FARMACY

HONEY
POTION

NEwWIT i
WINE antiiog

MmpOTes wWald amphasZing onty on ”“uﬁ'
5 WOHCITY g, eye irmitation lesis,

tion and other few tasts which
ed and the other aspects like

carcinogenicity were leh aside

- afive Genetic foxicity testing
ity testing |ike
eus assay, 3D Skin Comet
fitlow Assoy hove been
g-term impoct of
- = THOT a.jir-',' Al the zame fime
=.on A ] vlical methods like Saliva
vt C/WS Ollaciometary, Myoblost

r release

= 3 wsed 1o better
e are looking ndustry pie chart fodoy
nore then 48% of - fic 50

'Il\.i--'L' Lll_"ll"u '._||-.-':|- |_'|...I ng

companies, Indepandently

== 15 at the forefront of @ movement that
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to tham. They are also preparing cunited
small batch Limited edition products, A more
sophisticated focus on positioning, pockaging
and marketing, puls il in the running for ane
of the best success storles fo came oul of

vears. But the paoth o
growth hos not been easy for these bronds with

the beauty industry for

several chollenges being foced by fhem right
from regulatory o customer education and
disinbution network

The cosmatic market is buzzed with products
fial oppeal. Toeday the
product is being sold on the basis of these
sansorial aspects which hove paved o way
for the innovative texiured products driving
e CONSUIMErs 1."||3l,.ll;_||'| a jourmey of wWiwid

naving ‘:!.l!.";l-‘ft"'"l Sans

experiences and satisfying expectafions. The

baing used are generally food lexures
ike yoghuris, balms, sorbets, slush etc

~t5 ore working on creating YWoter

Powders to cream, Bolls
These fexiures
baing created by

ants like Gums; Starches ond

ms ool
mat melts 1o liguid

e.g. jelly, lumpy etc. ar

MiXINg ingre

Humectants. One pot proCesses ang hF“lr"-:I

used for developmant. The evaluation of these
products-is also o fricky science which hos povad
a niche in the new cosmafic e,

The notural and organic sector is growing

globolly ot o very high rate l:l'gur-:l; and nodurl
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COSMETICS 10 COMBAT EFFECTS OF POLLUTION:

ANTI-POLLUTION COSMETICS.

Vinoy Kumar Singh
Faimess product was a croze and even lair
parson wantad to be Toirer and it wos o virual
competition as to who 1s foirest of all. But now
the atmasphere is forcing one to think and look
for product 1o get rid of the elfects of pallution

Faimess is posse. The ‘anti-pollution’ wove is
driving the Rs 5,500 crom skincore market in
Indio now. After lightening your skin, FMCG
bronds have taken it upon themselves fo
cleonse your skin of dust porticles ond protect
you fram pollution, There is a new frend in
Cosmetics due to the demond from consumer
o gel protection fram Pallution around
Cosmetics formulo hos been designed ta
combat the effect of Pollution, These Cosmetics
hove bean suitobly named os Anti-poliution
Cosmetics. ActuallyAsio Pacific regions

hove high levels of oir contaminants, making
consumers seek product o protect them from
if. This region is hame o severol of the most
ed cities in tha world like Mew Delhi,

and Bangaolore in India, Karachi in
hanghal & Beijing in Ching. This

becoming global with consumers from

V==t looking for cosmefics with benefits that not
i fights the sign of ogeing but also protect

sgoingt anviranmentol threats

4s the number of consumers living urbon

confinues o grow around the globe,
hat many are tuming fowards beauty
o protect themselves from the impoct
stian. Indeed, this is paricularly the

n the APAC region, oz new ressarch from
Mintel reveals that between 2011 and 2013
there wos a 40% rise in the number of beauly
ond personol core producis lounched corrying
an anfi-pallution cloim. This hos roised APAC s
shore ef global beouty and personol core
lounches holding anti-pollution claims from

22% in 2011 10 2% in 2013

Cose

Furthermare, Mintel's ressearch shows that
MAnNy Consumers an |n::"-lr-r_J to wash awoy fhe
effects of their sumoundings in particular, as the
number of soop and bath products laenched

in the APAC region carrying an anfi-pollution
cloim grew 63% betwean 2011 ond 2013, In
oddition, hair product launches carrying anti-

pollution claims hove grown 6 1% while skincare
leunchad with aonfi-pallution cloims: grew 44%
owver the same lime period.

Pollution, we heor it every other day ot school,
college and read obout it in newspopers. So
what is it? Pollution occurs when pollutants
confaminate the notural surroundings; which
brings about changes that offect cur normal
[ifestyles adversely. Pollutonts ore the key
elements or components ol pollution which

are generally woste mateniols of different

farms. Pollution disturbs our ecosystem and the
balance in tha emdranment. With modemzaotion

ond develapment in our lives pollution has
reached its pack; giving rise fo global warming
ond hurman illness

Pollution eccurs in different forms; air, water,
soil, redicactive, noise, heat/ thermal and
light. Every form of pollution has twe sources

of eccurrence; the paint ond the non

poin

sources. The point sources are sasy fo identify,
manitor and control, whereas the non-paint
sources are hord to contro

Effect of Pollution an Skin

We oll know fho! one of the snamr of modem
civilization 15 "Pollution” silant killar
S Enr ek o L
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strips vitamin E fram thot topmos! layer of the
skin leading fo various skin problem

Pollution leads different type of skin disorders
Air pollution can be o main couse of premoture
aging of skin, Dust mist may generota ecremo
if it comes in contoct with skin, Chemicols used
in vorious products (paints, cleaning stufls,
lacquers, adhesives, building materials etc.) con
seriously pollute the air. Those agenis enter
info our body through breathing and offect our
lungs, eyes, nose, and con create skin allergias.
Ozona is the basic elemant in smog which leads
o skin concer,

Heavy metals are olso Injurious to healih

which are generally present in greundwater of
many oreas. Generally in urbon areas drinking
water may get contaminated while leaky water
pipe |oints in oregs whera the water pipe and
sewoge line poss close logether, Halogen aone,
chemical depigmentation, connective tissue
diseases and skin cancer are some comman
skin diseoses that con be coused due to
ps”uhgn

Anather pollutant is parficulote matter with
sizes of obout 2.5 microns (PM2.5) and 10
micrens (P 10)—seems fo be one of the main
threots fo skin health, These fine parficles are
coated with polyoromatic hydrocarbons (PAHS),
heavy metols and other contominants, which,
in confact with the skin and hair, are copable
of panetroting deeper loyers, inducing collogen
and alastin breakdown and the release of

free rodicals.

Pollutants con cause cellular domoge, dryness,
inflammation and pigmentotion, which are
strong sigrs of premature skin aging. In foct,
resegrch conducted by U'Oiréol pointed auwt
the link between atmaspheric pollution ond
premature skin oging, especially in peopla with
sensitive skin, According fo the study, people
living in vary populous cities have lower levals
f vitomin E and sguolens in sebum compared
fo those living in rural oreos

The increase of gir pallution over the yaars

has mojor effects on the human skin, The skin
is exposed to ultraviolet radiation (UVR) and
environmental air polluionts such as polycyclic
aromatic hydrocarbans [PAHs), valatile organic
compounds (VOTs), oxides, porticulate motter
[P}, ozane (O3], ond cigarette smoke.
Althgugh human skin acts-as o biclogical shield
ogoinst pro-oxidafive chemical ond physteal air
pallutonts, the prolonged or repetitive exposurs
ta high levels of thesa pallutants may have
protound negative affects on the skin, Exposure
of the skin to air pollutanis has been associoted

with skin aging and inflammaotary or cliergic
sk condifions such as afapic dermatitls,
eczamao, psoriosis or acne, while skin cancer is
amaong the most serious alfects

whan that pollution comes into contact with
your skin, it doasn't just it on the surfoce,
griming i up like it would o windshield. Thase
particles’ tiny size—somefimes os mony as
20 times smaller than pores—allows them

ta infilirate deeper loyers of the spidemis.
causing not enly inflommation ond dehydration
but also o cellular-level reaction that leods 1o
lost elasticity and firmness. “Pollution breaks
down collegen and the lipid layer in the skin,
which impairs skin barrier functions,” says
Zoa Draslos, M.D., consulting professor of
dermaotology of Duke University in Durham,
Morth Coroling.

Ajir pallution porticles can speed up the normal
oging process. While losing some moisiure
ond elasticity is o natural part of getting older,
pollution can slorve the skin of cxygen and dry
the skin's notural oils. Some forms of pollution
con even creals free radicals, which con alter
the very DMNA of the skin cells, lrading

o cancer.

The highaset levels of air pallution inavitably lead
to the launch of antipallution easmetics spacially
designed for the Asion morket, Antipalluiion
claims ware initially carried by facial skin
products and later by other products like skin
cleansars, sun protection, halr core producis
and colaur cosmetics. Cleansing line are now
launching entire product lines completaly
dedicated to combatting air pollution, driven by
increasing: consumer demand,

Antipollution ingredients:

Leading global eosmeatics companies are
turning ‘o o full spectrum of ontipcllution
ingredients, ranging from plont extrocts,
vitamins or anticxidant complexes, through
ingradients that simply create o physical

barrier between the skin and the pellutonts, to
promising ingredients with metol chelating or
mogretfic properties that are claimed to pravent
the pollutant fram interacting with the skin.

Plant extracts, vitamins and anficxidant
complaxes ore among the maost popular
antipollutioningredients on the markel, favoured
by the growing demand for natural ingrediants
in casmetics. Oloy hos reformulated its Total
Effect with o greater proportion of vitamin

E and Miocinomide and is expanding ifs

Active Botonicals line containing two natural
onfipollution ingrediants, arfichake axtract ond

snow fungus, orginally anly used In its Chinese
products, into Western markefs. Clarins usas
actives darived rom  ronge of anti pallution
plants like Moringa, Whita tea ,Green ten, ocmi
barry ,dock-cress elc

Other bronds are befting on less tradifional
ingradients fo provide pollution protection

Tulo combines antiaxddant and probiotic
ingredients In its Urbon Defence Hydrating
tist, while Lancéme City Miracle and Avon
Clinicol E-Detence Deap Recovery contain two
specific antipollution ingredients - Detoxyl,
adetoxifying ond metal chelator agent thot
prevents metallic pollutonts fram sticking to

the skin; and Thymosin 8.4, o protein thot
halps 1o attract healthy cells to oreas that

have been domoged by pollution.Ingredient
manufacturers are increasingly looking for
movel ingradients to meet the growing consumer
demand for onfipollution products. In 2014,
Silab launched Mitokynil, rich in glucomannans
Sedermo storted to commercialise Citystem,
with notural active ingredients, and Algues e
Mer launched Invincily, containing brown olgoe
and fucoidans. Other ingredients suppliers

are fecuted on antipallution solutions bosed
on ingredients thot create a physical barriar
betweesn the skin and the pollutants: TRY-K
recently launched PhwtoVTM and Solobic

iz now providing Pollustop. However, the

latest innovation is the use of ingredients
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RESEARCH TRENDS

[NCORPORATION OF POMEGRANATE PEEL COLOR
IN COLOURED COSMETICS

Depertment of Cosmetic Technology

Nikales Mahile Mahavidyalays, Hhamals, Nagpur 148025

Shivani 5. Pande, Pooja Kulkarni, Mamta Chopde

INTRODUCTION:

Mow a doy's, herbal cosmetics ara the emerging trend
in the field of beauty. The usage of herbal cosmetics
has been incregsed many felds in personcl core system
and thers is o great demand for herbal cosmetics,
Color is defined as the visual sensafion coused by

light composed of o definiie wovelengths, emitied,
reflected, refrocted or transmitted by an object. Color is
composed of three elements: Hue, Value and chromo
colled the atributes of color

Color material mixed with cosmelics must hove
covering power. Makeup eosmatics beautify the
appesrance by changing the color of the skin. MNoural
pigments are the highly colored substoncas found in
the plant or in animal. Cosmetics are generally used

in our daily lite. The use of notural coler in cosmatics
foundotion enhances baauty. New shades imparied to
cosmalics incraases the oesthefic appeol. Pomegranote
peal has o good coloring power. The main coloring
agent is Gronatonine. FDI'H'L*Q!'UI'IU’& consists of
olkoloid, pseudopelletiering, peﬂe’he*lr“:, isopelletienne,
methylpelletierine, anfocyanosides, and tonnins. The
ellagi-tannins present in the pomagranote peel. The
peel gave different shodas of yellow, brown, and block
calar and is soluble in water

CLASSIFICATION OF COLOR MATERIAL:

Coloring material mixed in with cosmatics can
be broadly classified into

|
L]
f 4

3
il

Oirganic color moteriols
Matural calors

Imorganic pigments.
g Pig

PomegranateGraonatonine




MATERIAL AND METHOD:

- i
||'-|5 work involvas the literatyre sSuUney on the

procurement of the ingredients, evaluation
of the color, formulotion and developmeant of
the foundation cream with pomegranate peel

FORMULATION AND DEVELOPMENT:

Selection of Base:

Formulation of base

colorn, Extraction ondlsolofion wos carried out by Ingredients Concentration Uses
soxhlet asfroction method. The axdract was further Qil phase F1 F2 F3
evaluated for solub lity and absorbance Stearic acid 2.2gm 2.1gm 2gm Shiny appearance and
stabilizer.
DETERMINATION OF AMAX: Cetyl Alcohol Tgm Bgm Sgm Emoflient
- i GlycerylMonostearate 2gmi Zgmggm Setf Emulsifier
Colorimeter wos used for the determination of
2 f : ik Lanolin | ZEm 3gm 1gm Emotlient
Amax for measuring absarbance in the visible
; 275 750 Liguid parafrln | Tml Bmil gaml Emtlient
qion bef 375-750nm . - el e i L
reqion belween J./ 01 WU Propyl paraben | 0.15gm 0.15gm.15gm Preservative
Colorad liguid exdract was token inte sample Water phasa | | ) S
-2l ond obsorbonce of extroct in different Triethanolaming | 2ml | 1ml 1ml Viscosity modifier
lerigthe was takan that is shown in labla. Tween 60 | 0.9m 0.9mip.9ml
Propyliene glycol | Sml gml 10mi
| “almeads
" E : i -
X Max Absorbance BAEUY) pasdheh | O15gm 9.13gmy.15gm Preservative
i Water | Uptol00 Upto 100 [LiptolD0 Solvent
; )
540 e ¥ mil
470 04l Powders |
510 V&7 Titanium Dioxide Sgm| Sgmbgm Covering power
20 D&k T_alc 3 Igm | 2gm 3gm Absorbent
Kaolin 05gm  0.5gm@.5gm Absorbent
a4l .04
570 0.00
OBSERVATION AND DEVELOPMENT:
| £00 08 )
- 28 F1: F1 is the bosa formulotion taken, concentration of woter was found to be less.
&0 0
Observation: The cream wos found to be hard
F2: The consistency of lanolin was increaszed.
Graph: = ; i
= | . Observation: The creom was sticky ond consistency was not good
e graph s foken bemwesn the maximuom
ntensity which measure along their Y-guis in F3: The percant of water was: increased and lanolin was decreosed.
erms of Absorbonce ond o wavelength of = - | 3
i STt i e Observation: The cream has goed consistency and good texture so F3 was selected os o bose
awmum inlensity measured along X-axis and ; - s
d H = tarmulahan.
cank i3 obtained os follows.
R
o7
(Ll
s U5
=
a
£ 04
3
ﬂ 0%
'} b,
ol
a
450 AT 510 520 540 5TD G 670
Wi\r-hngth
Result: Solubility

ne ghsoroonce of |:.-:|r||-:'_|,_-f|:|r MO
& wovelangth L?l ':E-l'.'.'l' axiroct Wwas

nd to be [Jmax, 510nm using colorimeter

Solubility testing for pigment performed in
loborgtory, Gronotonine pigment wos found 1o

be sol

ble in water, athanol




INCORPORATION OF POMEGRAMATE PEEL COLOR IN FORMULATION BASE (F 3):

After selection of bose (F3) for faundation cream, color was added to the base with varying
concentration with 0.5%, 0.6%, 0.7%, 0.6%, 0.9%.

COBSERVATION:

Aler the incorporation of calar into the selected cream in various concentration, the color, odor,
pH ond effect of the finol product hos been cbserved which ore given in fallowing observation

Observation Table

Sample | Concentration | State of Color of Odor pH EFFECT
product product 1 =l
=T 0.5% Cream Light Pleasant 8.72
cream After
Eolor | application
B 0.6% | Cream Cream Pleasant B.50 enhance the
color skin color.
C 0.7% Cream | Nude Pleasant 8.85
color
D 0.8% Cream Ivorycolor | Pleasant | 864 |
E 0.5% Cream Chrome Fleasant 8.86
| | color =

RESULT:

0.8% was giving much dorker color shode and 0.9% gave very much
dark chrome color shode which was not oppropriate to the different skin
color types. 5o the product with 0.6%, 0,7%, 0.8% were selected for
subjective analysis lor its bater occeptance.

RESULT AND DISCUSSION:

Pomegranote peels were exfracted through the Scahletion Edraction
Method by mainfairing fempearolure of 400 C ond color pigmend
wae obtoined. After that the absorbaonce of the color in the diffierant
wavelangth were recorded using Colorimeter Instruments ond results
were noted

The grnph Wi p|-:nH‘E~d batwaan the maximum infEnsity which measure
Y.axis in terms of Absarbonce and which measuras along X-oxis in terms
o wumm“gm and the peak wos obtoined, The moximum wnwr|eng1'r1
of color was found to be 51 0nm. Aller that solubility study of the color
pigment were done in various solvents, humedtants, and oils. They
were soluble in water, efhanal and humeciants and inseluble in oils
Aftar the selecfion of base of Foundation cream, the caolor pigmen! wias
incomparmted in the foundotian cream bose. The different concentration
of ealor 0.5%, 0.6%, 0.7%, 0.8%, and 0.9% were added 1o the product

The different shades of foundotion cream were prepared. The cream

containing 0.5% were giving very light color 0,4% were giving cream
color, 0. 7% were giving slight dork color effect as compared 1o

0.6% concenirafion of product, 0.8% werg giving much dorker color
shode and 0.9% were very dark yallow color shode which wos nof
oppropriale according to the different skin color types. The product with
concentration 0.48%, 0.7%, 0.8% was given for subjective analysis for
its befter occeplonce

The fests were carried on Fair, Whitish and Dark skin. It was found

that the product with . &% were giving cream color shade which was
acceptoble to tair color skin, shada with 0.7% were giving Mude shode
of faundation cream fo the whitish skin type, 0.8%were also giving
Ivory shode to dark color skin lype of clients. The products with creom,
nude and ivory shades were giving oppropriate effect fo the clients.

5o, the product with 0.6%, 0.7%, and 0.8% color wos selected as final
product with the three different shodes of loundation cream.

Alter the formulation of the praduct, evaluation of color was carried
oul. Various porometers like change in pH, coler and odor are the sign
of stability which weare checked. From the study of occelerated stability
studies il was concluded that there are no 5|.§_3r1-':~-:-:‘|r11 changes i he
Hence it can be concluded thot the foundation cream with diffarant
shode using pomegranate pes| calar gives good coloring property 1o
the skin and con be used os notural coloring ogen
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ISCC Activities 2017:

Or Renuko Thesgoonkor

1. Activity for student members:

stundents Industrial Visit: In september 201 7

isit wos erganised for the student members

SCC. Mr Ravi Komat Manoging Director

Asro Pharmo and Past President ISCC amanged
vizit Yo Aercpharma Faclory ol Silvaso. 45

1t members poricipated in the visit. Tha
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2. Activity for 15CC Members:
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COSMETIC AND BEAUTY INDUSTRY EVENTS 2018

COSME TECH 2018

4 ARAN IN-COSMETICS GLOBAL 2018
HPCI-CCC 2018 AMASTE '-'” HOLLAMND
34, INDiA HBS 2018
PCD MLIMEBAY, 1M
A INTERCHARM RUSSIA 2018
PAMNACEA NATURAL MOSCTN RLISS1A

PRODUCTS EXPO
COSMETIC REGULATIONS 2018

READING, LK ELIRCPE REGUILATCIRY

PACKAGING INNOVATIONS
I BEAUTYWORLD MIDDLE EAST 2018

DRl LIAF AFRNTA ME

COSMOPROF 2018
BEAUTY & SPA EXPO 2018

BEAUTY DUSSELDORF 2018 ASCS CONFERENCE AND HPCI IRAN 2018

w RC O

PROFESSIONAL MAKE UP

www.rcocosmetics.com

INMOCOS SUMMIT 2018
HBA GLOBAL EXPD & CONFEREMCE 2018
WORLD PERFUMERY COMNFEREMCE

| o kL

COSMETICBUSINESS MUMNICH 2018

INNOCOS SUMMIT 2018

COSMOPROF NORTH AMERICA 2018
3 VELSAS, LS NORTH AMERICA

CLEANROOM TECHNOLOGY CONFEREMNCE
2018

K, ELIRCIPE
IN-COSMETICS LATIMN AMERICA 2018
'.: BRASIL LATIN AMERICA
BEYOND BEAUTY ASEAMN 2018

IFEAT 2018

.........

IN-COSMETICS NORTH AMERICA
2018

FFLA HALAERY

IFSCC 2018 30TH CONFERENCE

IN-COSMETICS FORMULATION SUMMIT 2018

IN-COSMETICS ASIA 2018



GATULINE®
- | LINK N LIFT

e Redesign the eye contour

Wrinkles are visibly erased and a
| positive expression is restored
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People make our name



